Product of the Month:
ACTIVE SERUM
“Create Incredible Skin”

Month  after iS CLINICAL's

month,
ACTIVE SERUM continues to be a top
seller. With its remarkable formulation and
capabilities, it is no wonder that everyone
is dying to get their hands on it. ACTIVE
SERUM has incredible results for every
customer’s needs, whether it is acne,

hyperpigmentation, or fine lines &
wrinkles. You've all seen the magic in this
bottle, and finally there are clinical studies
to prove it. For more information, contact
your Account Executive.

“ACTIVE SERUM has simply transformed
our treatment of acne & hyperpigmenta-
tion. The clinical results are exceptional.”
- Okiki Louis, M.D.

“We only carry skin care lines that actually
deliver results. ACTIVE SERUM'’s high
potency botanicals create a no-nonsense,
anti-aging, anti-acneic, brightening, and
hydrating product all-in-one.”

- Paul Greenberg, M.D.

Look for our new ACTIVE
SERUM ad in New Beauty,

Skin Inc, Cosmetic Surgery
Times, Dermatology Times and
Aesthetic Buyer’'s Guide.

iS... In Their Words

“l am new to your product line...and
love it. What | love most is that you
have 'specific' formulations targeted
for 'specific’ skin issues - not 5
million products to choose/guess
from (rather hit and miss like many
product lines available that don't
work). Every iS CLINICAL product |
have used so far has been effective
and used for a specific purpose.
Hyperpigmentation/sun damage
from cheap over-the-counter AHA
products | used 15+ years ago that
were sold without sun exposure
warnings, have left my skin marred
for over a decade. And the skin
under my eyes is dry and has a lot
of fine lines/wrinkles. Thanks to
your products (SUPER SERUM and
C EYE GEL), my skin is beginning
to improve without irritation. Please
continue to keep it ‘clinical',
science-based, natural, and above
all: SIMPLE in terms of selection.
Again, | thank you!”

- C. Fischinger, IL

“l recently ordered, by suggestion,
SUPER SERUM and YOUTH COM-
PLEX. | have been using both for
about 3 weeks and wanted to let
you know that the change in my skin
has been nothing short of miracu-
lous. | am so pleased that | have
finally spent money on something
that actually worked. It's wonderful
to actually have this kind of success
after years of trial and error. Thank
you, thank you, thank you!”

- Susan Kaplan

INNOVATIVE SKINCARE
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Seeing Stars!

The Santa Barbara Interna-
= tional Film Festival, which
§ took place from January 24
to February 3, brought out
: 3 some of  Hollywood's

- hottest celebrities. From
Scarlett Johansson to Cate Blanchett, Javier Bardem to
Tommy Lee Jones, the city was overflowing with star power,
each of whom walked away with a lovely iS CLINICAL
Celebrity Case featuring an array of products to keep them
red carpet ready, 24/7. INNOVATIVE SKINCARE had the
honor of sponsoring the tribute to Angelina Jolie, for
Outstanding Performance
of the Year. Bryan Johns
and Alec Call, INNOVA-
TIVE SKINCARE's Presi-
dent and Vice President,
acted as the official greet-
ers for the night. They said
Angelina  was  simply
stunning and the event was
a success!

“Midnight Mammo, Manicure & Massage”

INNOVATIVE SKINCARE attended the inaugural “Midnight
Mammo, Manicure & Massage” event sponsored by the
UCLA Department of Radiological Sciences. The event,
which encourages women to get annual breast cancer
screenings, was performed in a spa-like atmosphere,
pampering the attendees with massages and manicures to
make it a more comfortable experience. Local news stations
reported live from the event, and our very own Account
Executive Michelle Tabb was interviewed by CBS 2.

INNOVATIVE SKINCARE is a proud sponsor of the National
Breast Cancer Coalition Fund, and the iS CLINICAL line
features several products that benefit patients with even the
most compromised skin conditions, including those who
have undergone radiation and chemotherapy treatments.
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The Word iS Out!

INNOVATIVE SKINCARE is ever present among
industry trade magazines as well as popular
publications one finds in every supermarket
checkout stand. The latest praise has come in the
form of online web blogs and magazine websites,
both domestic and international.

Continued International Success
iS CLINICAL's ever expanding global outreach
saw extended growth in Hong Kong and the
launch of the products in the UK, causing much
excitement in the media and amongst physicians
eager to learn about iS CLINICAL's fabulous
skincare line.

A Charlene DeHaven
BWAEN  [HREBE
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